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ABSTRACT

This paper has made an analysis on the sports consumption psychology
of urban residentsin different aspects and elaborated thelife cycle theory
and demand theory of sports consumption on the basis of the existed
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theories. Also, the current situations of sports consumption of some urban
residents in Shannxi Province and the value orientation and urban
resident’s sports consumption and the problems have been analyzed with
theories. And ways for routes selection have been given on sports
consumption for urban residents. © 2013 Trade SciencelInc. - INDIA

INTRODUCTION

With economic devel opment, cities have changed
greatly and theincomelevel and consumption of urban
residents have been improved constantly, in addition,
thelife quality of urban resident has been improved
prominently. Urban resident’s consumption formsand
consumption ideahave changed grestly, too. The con-
sumption structure hasbeen upgraded gradually. The
lifeconsumption structure has been changed fromliving
materia s based to enjoyment materialsand devel op-
ment materials. Urban residents have begun to pursue
high quality consumption. The consumption of various
goods hastended to good quaity. Resident consump-
tion has started to transfer to non-material fields, in-
cluding culture sportsentertainment consumption, tour-
ismconsumptionandtechnicd trainingconsumption. The
consumption structure hasbegun to changefromliving
materia based to equal development of living, devel-

opment and enjoyment materials. The consumption
structure of residentshas been optimized constantly.

The sports consumption isthe subject of the cur-
rent consumption field. The sportsconsumption activi-
tiesof theurbanresdentsarenot only influenced by the
economical devel opment level, the supply Situation of
sportsproduct market and sportsevents marketing, but
also decided by individua environment and persona
conditions, and even by the personal decision-making
ability and behavior of consumers. Sportsconsumption
psychologicd stuationsmust bestudiedinorder toguar-
anteethe stable and healthy devel opment of sportsin-
dustry.

Researches have been done on resident sportscon-
sumption psychol ogy and consumption behaviorsto
study the consuming ability, consumption trends and
behaviorsof consumers. Thispaper, studying thesports
consumption psychol ogy of residents, not only hasgreeat
practicd significancein studying theconsuming market,
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raising consumption level andleading theresidentsto
improvetheconsumption behavior, but dso hasimpor-
tant theory S gnificancein driving the study of consump-
tion economy of our country. Studying the sports con-
sumption psychologicd situation andinfluencefactors
systematically in depth then asaresult can make con-
sumersto anayzetheir current demand strength to vari-
ous goods and make more reasonable consumption
decisonsanddsoisbeneficid for manufacturing enter-
prisestolearn about the consumption demands of con-
sumers so asto allocate various marketing resources
effectively toenlargetheoverall effectivenessof theto-
tal resourcesof society.

ANANALYSISON SPORTSCONSUMPTION
SITUATION OFURBAN RESIDENTS

Sportsconsumption level of urban resdentsof dif-
ferent agesin Shannxi Province

Ageisanimportant reflection of thesocia experi-
ence of sportsconsumers. Sportsconsumersat differ-
ent ages have different demand on sports productsdue
totheinfluenceof different socia environment, educa-
tionlevd, physical and psychologica characteristicsand
different consumption psychology. Participative sports
consumers are mostly consumers at the age from 26
yearsoldto 40 yearsold and they areyoung and middie-
age people and have some income resource, so they
are capabl e of sports consumption. While on the con-
trary, thelowest consumption liesin consumption group
of more than 60 years old who would select public
sports square where is near their residencesto take
exercises and seldom do commodity sports consump-
tion asthey are old and have been influenced by tradi-
tional cultural awareness.

Sportsconsumption level of urban residentswho
havedifferent incomes

Incomes have direct rel ationship with customer’s
purchasing power, so theincome situations of sports
consumerswouldinfluencetheir sportsconsuming be-
havior directly. The groups who have higher income
may expend morefor sports. But inthesametimewe
havefound that among groups of middleincome, ex-
pendituresfor show-oriented and participative sports
consumption decreased partly and the most possible
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reason isthat their working pressure are bigger and
they havelessfreetime because of higher income.

A comparative analysis on sports consumption
level in different ar eas of Shannxi Province

By comparing sportsconsumptionin different ar-
easand differentitemsin Shannxi Province, we can see
that the sports consumption quantity of Xi’anismuch
higher than the average of sportsconsumption level of
Shannxi Province, whilethat of prefecture-level cities
and countiesarelower than theaverage. Under certain
economical conditions, Xi’an has hardware
infrastructural facilitiesfor sportsconsumptionand a
large number of peoplewho are capable of sportscon-
sumption, whilethe sports consumption level of other
prefecture-level citiesislow at largedueto therestric-
tion of their economical level and the idea of sports
consumption.

VALUE ORIENTATION OF SPORTSCON-
SUMPTION OF URBAN RESIDENTSIN
SHANNXI PROVINCE

With the congtant improvement of socidist market
economy, the urban resident’s understanding of sports
consumption hasa so constantly changed. Itisreflected
mainly in the main forms of sports consumption, the
purposeto do sports consumption and the self selec-
tion of sportscontentsand items.

Main formsof sportsconsumption

The sl ection of sportsconsumption forms: the pri-
mary choiceisto consumewith “family members”, tak-
ing 29.40% of thetotal; and 25.60% with friendsand
colleagues and 23.20% personally. The consumption
by corporations takes 16.60% and lastly other con-
sumptionformstake 5.30%. Thesehavefully reflected
that family consumptionand friendship consumptionwith
friendsand coll eaguestake higher proportiong®.

Main purposesof sportsconsumption

Thestudy showsthat ““buildingasound body” ranks
first with the proportion of 56% of thetotd ; the second
Is“entertainment”, taking 27%; and thethird is“en-
hancinginterpersona relation”, taking 18.2%, which
indicating that the health awareness of residentsin un-
derdevel oped regionshasrisen fast®l,
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Selection of itemsof sportsconsumption

The selection of consumptionitemshasguidance
effect inthe development of sportsmarket and theris-
ing of sportslevels. Intermsof sdlection of sportsitems
for urban residentsin Shannxi Province, “badminton,
tabletennis, basketba | and football” rank thefirst four

respectively.

PROBLEMSEXISTED IN SPORTSCON-
SUMPTION IN SHANNXI PROVINCE

Theoverall consuming ability islimited and still
at primary level

Thetotal number of consumersintermsof sports
consuming ability hasreached nearly 10 million, but av-
erage sportsconsumptionisstill very low. The sports
consumption of thewhole provinceisstill at very low
level and the demand of body buildingtakesaprime
position, whilethe concern on sportscultural demand
isless. Theformsof sportsconsumptionaredsosmple.
Therefore, deep-rooted and |ong-distance of sports
consumption linkshaven’t been established, makethe
consumption in contestsand appreciationsinsufficient,
being particularly prominent in other citiesexceptin
Xi’an.

Theregional imbalanceisprominent, and gap of
sports consumption between cities and country
sidesarelarge

Sportsconsumption hasdirect relationshipwiththe
economica developing leve of different regions. The
development of productivity in different regions of
Shannxi Provinceisnot balanced and the economical
development speedisin great difference. To bemore
specific, the economy in the middle areais better than
that in the north and south of Shannxi Province. And
thegtudy showsthat thesportsconsumptioninthemidde
areaof Shannxi Provincetakes 68.6% of thetota and
there’sgreset differencebetween citiesand country Sdes
intermsof sports products market and consumption
circumstances. Viewing fromtheregion of consuming
ability, morethan 74% of urban residents have sports
consumption, and the average sports consumptionis
56.8 yuan/year, while more than 68% peoplein the
country sidesof the province haven’t doneany sports

consumption andtheaverage sportsconsumptionisless
than 10 yuan/year™.

Theincome of rural residentsin the surrounding
country sidesof somecitiesisrelatively higher and their
sports consumption featuresaresimilar to that of the
urban res dents, whiletheres dentsin someremoteand
poor mountain areas havelower incomeand sportscon-
sumptionisnew for them. Dueto different incomelev-
els, theenlarged income gap of therural residentsin
different areas and the dispersed residentia environ-
ment of rural area, the reasonabl e al ocations of sports
consumption resourceshave beeninfluencedtoalarge
extent and the devel opment of sports consumption of
thewhole province hasa so been influenced.

Thepotential contradiction of supply and demand
in termsof sportsconsumption

Theinsufficient sportsconsuming market and high
price of sports consumer goods hasbrought many in-
conveniencesfor sportsconsumption and divided the
sports consuming market and thereal demand of resi-
dents. Thedistribution of sportsconsumer goodsand
sportsconsuming market isincompatibleand has sup-
ply and demand contradiction. Thepossbilitiesof sports
consuming market haven’t been fully excavated®.

FACTORSTHAT INFLUENCE SPORTS
CONSUMPTION PSYCHOLOGY

Influence of economical factors on sports con-
sumption psychology

Among variousfactors, theeconomicfactor isthe
most important one. At the current stage, the sports
consumption psychology of residentsin Chinaisre-
stricted by economical factorsto alarge extent. Par-
ticularly, national incomelevel and theprice of sports
consumption materia splay theleading rolein people’s
consumption psychology. Generaly speaking, nationa
incomelevel would beimproved and raised gradualy
withthedevd opment of socid economy and sportscon-
sumption pricewould a so decreasewith themorepros-
perous market and more abundant productsor would
be accepted by people asit hasbecome morereason-
able, and thus peopl €’'s consumption psychol ogy would
beimproved. Therefore, in the angle of macro-view,
peopl e’s sports consumption psychology hasclosere-
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lationwith the devel opment of socia economy, nationa
incomelevel and sports consumption material price.
Only whenthe socid economy hasdeveloped fast, the
nationa incomelevel hasbeen raised, the sportsmar-
ket isprosperous, the products are abundant, the price
isreasonableandthebasiclifeleve isguaranteed that
people’s sports consumption psychology and the
strength of consumption structure can begreatly im-
proved and the expenditurefor sports entertainment
might beraised.

I nfluenceof cultural factorson sportsconsump-
tion psychology

Sports consumption isan important aspect of life
consumption of themasspopul ation and apersond con-
sumption behavior that pursuesthe demand of devel-
opment and enjoyment after the basi cliving consump-
tion has been satisfied. Sportsbehavior, asakind of
human cultura form and phenomenon, hasgreet S gnifi-
cance and valuesin changing and creating individua
physica environment and psychol ogica environment of
the human beingsto enabl e peopl e to devel op com-
pletely, fredy and harmonioudy. Therefore, portscon-
suming activitiesare permeated and restricted by cul-
tural factorsthat can best reflect human’s sociability.
Sportsculturerealizesitsfunction through sports con-
sumption and sl ectsits orientation through culture.

Hence, cultura factor isalso oneof themain fac-
torsthat influence sports consumption psychol ogy. Ev-
ery onelivesinacertain cultura environment and has
accepted education and i nfluence of the surrounding
culture sincethetimewewere born and set up value
system and behavior principa which areconsstent with
thisculture. Therefore, to some extent, cultural factor
decidesthe consumption va ue system and behavior
principal of anindividua and influencesthelifestyle
and consumption habits of aperson. Different nations
and areas have different values and consumption due
todifferent ecologica environment, socid structureand
economica development. Different physica education
degree also shows different sports valuesand sports
consumption. For example, boxing and competitive
bodybuilding sports, which havegreat commercid vaue
and successful commercia operationsintheUSA, de-
velop difficultly in Chinesecommercid market. Com-
paratively, rhythmic gymnastics, which aso fromthe
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West, devel op constantly and fast in China. Thereason
liesinthe contradiction of traditiona aesthetic orienta
tion of thesetwo nations: force, excitement and wild-
ness that Americans advocate are not complied with
the aestheticideaof Chinese. What Chinesepursueare
subtl e beauty, mood beauty, attacking beauty and art
beauty, and they would rather choose sportsitemsthat
could present thisaestheticideawhen they appreciate
and participate in sports. Therefore, the sports con-
sumption aestheti c orienteti on that occupiesmainstream
positionsin Chinese soci ety determinesthe destiny of
sportsitemswhich show wildness, adventure and ex-
citement in Chinese sports market, demonstrating the
exclusvenessof culture. And thisfully indicatesthecul-
tural selection effect of sports consumption aesthetic
orientation.

Influence of personal factor on sports consump-
tion psychology

Personal factor isal so one of themain factorsthat
influence sports consumption psychol ogy. Among per-
sonal factors, sportsconsumption vauesand persond
incomeplay theleadingrole.

Sportsconsumption vaueistheoverdl evauation
or value orientation of sports consumption group on
sportsand the core of the psychological structure of
sportsconsumers. It reflectsthe cultural environment
that the consumption body stays and the control and
influenceof cultural tradition on the psychology of the
consumption body. The effect ismainly embodiedin
sports customer’seval uation of the usevalue, social
vaueand culturd vaueof thisspecid activity and mean-
while decidesthe basi ¢ characteristics of sports con-
sumption behavior. Therefore, whether peoplecanre-
dizeand undersand sportsvaueaccuratdy will directly
concerntheformation of people’s sportsconsumption
awareness and haveimpact on sportsconsumption psy-
chology and behavior. Personal incomewhich mainly
referstothecurrent economica incomeof anindividua
have direct effect on people’s purchasing power and
consumption level andisan important psychological
premisethat isnecessary for peopleto accomplishvari-
ousactivities. Generdly speaking, the sports consump-
tionleve of resdentswill risewith theincrease of the
current income and a so get down with the decrease.
M eanwhile, consumption structure and consumption
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level will bedifferent dueto different sportsconsump-
tion values. With accurate understanding but without
good income, high consumptionisimpossible. With
good income but without accurate sports consumption
vaues, the sports consumption level will dso beinflu-
enced. Hence, thesetwo factorsare complementary to
each other and have close relationship, influencing
people’s sports consumption psychology in different
Sdes.

I nfluence of environmental factor to sportscon-
sumption psychology

Among environmental factors, sportsconsumption
environment and group environment play animportant
roleand geologica environment and sportsfacilitiesen-
vironment play theleading role. Sports consumption
environment mainly refersto physicd, participationand
enjoyablesportsenvironment. Generally spesking, con-
sumption environment with e egant environment, com-
pletefacilities, reasonable priceand thoughtful services
iseasier to arouse people’sconsumption desire. The
“sguare” theory, which was addressed by Lewin, a
western behavior science expert, concerned the effect
of environment on behavior much, believingthat human
behavior wasdecided by theinteraction of internal de-
mand and environment. Therefore, sportsconsumption
environment haveinfluence and controlling effect that
cannot beignored on sports consumption psychology
and behavior. Smilarly, watching asportscontest which
hashighleve and fierce competition would aso make
peopl e enjoy very much and want to stay longer and
new consumption demandwoul d be aroused congtantly
then. Livinginthesocia family, peoplewill certainly
establish variousrel ationshipswith surrounding people
and influence each other. Therefore, personally speak-
ing, people’s consumption psychology and behavior
would a so beinfluenced by the surrounding peopleto
someextent in addition to sportsvaue, incomelevel
and hedlth conditions. For instance, the sportsconsump-
tion awvareness, consumption psychol ogy and consump-
tionleve in Northwest Chinaand under-devel oped ar-
easarefar behind thosein coastal areasand devel oped
aress. Hence, interms of environmental factor, in addi-
tion to building good sports environment and group
environment, the construction of regional public sports
fadilitiesenvironment should d so be enhanced proceed-

ing from actual conditions of therespectivearess.
SUGGESTIONS

Changeof sportsvaluesand attitudes

Reasonable and accurate sportsvauesand active
and stabl e sports attitudes areimportant factors that
would accel erate peopl e to participatein group sports
activities. One’ssportsbehavior isoriginatein hisde-
mand on sports. Demand arouses motiveand resultsin
selection of god . Under theeffect of certain situation,
behavior will bebroughtin. Inone’sactud life, particu-
larly insportsactua experience, hewill form hissports
vauesand attitudesgradualy. Oncethe sportsattitudes
including interests, emotions and habits haveformed,
they will havegreat impact on sportsbehavior. Active
sportsattitudeswill accel erate the personal sports be-
havior whilenegativesportsattitudeswill liein theway.
Strong and vivid sports attitudeisthe main factor for
peopleto overcomevariousdifficultiesand keep on
gportstraining. Hence, improving res dent’sunderstand-
ing of gportsconsumptionin Shannxi Province, enhancing
dissemination strength and guiding resident’s sports
consumptionisoneof the methodsfor ustoincrease
city sportsconsumption of our province.

Driving sportscompetition performance mar ket
and increasing sportsconsumption

Sports competition performance marketisan im-
portant component of Chinese sportsindustry and a so
amain site for show-oriented sports consumption.
Sportsdepartments should devel op sportsindustry with
industrialized way of market-oriented, and increase
sportsexpenditureof consumers, largely concerningwith
the businessdevel opment activities of sportscompeti-
tion performance market. We should proceed from
actual conditionsand acceleratethe stepsof infrastruc-
ture construction first. We should apply the national
overal strategiesof West Development and combine
sports construction with economi c devel opment to set
up relative preferentia policiestoinduce morestrong
capita to the professiona devel opment and operation
of sports. And more peoplewill beattracted to partici-
pate in sports consumption. What’s more, we should
Increase show-oriented sportsconsumptionin family
sports consumption. Consequently, sports consump-

s BioTechnology

An Tudian Yourual



658

FULL PAPER o

Psychological analysis & suggestions given on sports consumption

BTAIJ, 8(5) 2013

tion and sportsprofesson of Shannxi Provincewill make
rapid progress.
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